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BERRBAR THEER 112 B8 E MEARS ARERER(BEREEEEREE)
Shu-Te University Department of Marketing Management Curriculum Plan (2023)

HE

Subjocts

B 1 288 ) Fresh Year(2023~2024)

B BE(11385E) Sophomore Year(2024~2025)

BB (11488 ) Junior Year(2025~2026)

SBIYERE(T 158 EE) Senior Year(2026~2027)

| E Subjects

Falt

Spring

Croalits § hiswee

Crudits

Jmies

# B Subjecis

Fall

Spring

Coadiin § s

Craditn § howrs

# B Subjects

Fall

Spring

Craits

hours

Coaabizn § bowars

# E Subjects

Fall Spring

Credits | honrs § Credits | hours

g

Conumon
Bt

mE

Physical Education

012

0

2

ME

Physical Education

012

Rx s

Democracy and Rule of Law

2

2

BBRGAE

Service Leadership Education

BHIBRER

Multi-presentation of Arts

ABER

Human and Nature

FEDRER()

Chinese Sentence Pattern Practice I

=~
14

Yib@askE
Culture and Life

FEGRRE)

Chinese Sentence Pattem Practice T

HEBEIE(C)
Audio-Visual Chinese T

EEREBCT
Audio-Visual Chinese I

BREWEC)

Chinese Conversation I

EHEEEO)

Chinese ConversationII

HEREM(—)
Chinese Reading T

R
Chinese ReadingIT

B
Chinese Writing I

BEEBRMEC)
Chinese Writing 1T

PE(—)

Chinese Culture T

FEE T
Chinese Culture I

Ry

Folk Customs and Allusions

BRI

Idiom and Fable Stories

BimE

Academic Ethics

BB

Rexquired Courses

g

Management
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BERN AR (THEHEA 112 BEE KA ABLERER(ERAFEBHREE)
Shu-Te University Department of Marketing Management Curriculum Plan (2023)

F—BE(11285H) Fresh Year(2023~2024)

S8 8E (1138 E E) Sophomore Year(2024~2025)

BRBE(114EEE) Junior Year(2025 ~2026)

FNBE(T1SBEE) Senior Year(2026~2027)

HE
. y , Fall Sprin T Fall Sprin | ) Fall Spri . . 3 i
Subjects I E Subjects Prisg B E Subjects pring 1 B Subjects . pring # B Subjects Fall | Spring
Crodis | howrs | Craadiin ] botns Credita ] hooes | Cradits | howen Credits § hownx | Crodis | onus Conditg | howrs J Crabitn § howps
fadot Yoga 113 EREy 313 YRR o
The Principle of Economics Business Management l Marketing Planning Practice
TiEE 3l fegrp 31
Marketing Theory Price Strategy
BENE E R 313 i '
Required Cousses Product Strategy Promotion Strategy
HEEGTR 3l BT 313
Consumer Behavior International Marketing
B 31 fillep 313
Statistics Diistribution i
BRGHBEERT 313 RIEER 313 HETH 313
Self-marketing and Presentaion Skitl ) Branding Management Social Marketing )
BREE 313 WRREE 313 KRB RERTH 313
Acsthetic Economy New Media Management Big Data and intelligent Marketing :
GEEE 313 HETH 113 Bl 313
Application of Accounting N Social Media Marketing Entreprencurial Management )
BORm 213 AR RERBE O 13 FERHE 113
Multi-Media Design ; Market Research and Statistical Analysis Customer Relationship Management N
BT 3] BREMEENE 3|3 it P I
Electronic Commnerce N MICE {Meeting, Incentive, Conference, Exhibition) . Aesthetics of products
e R¥TH 313 FrEEBh AR A 31, REBERR P 43
Eloctive Courses Services Marketing Management Marketing Activities Design i Indusirial Competition Analysis .
BT 31 EER B ERE il
Hospitality Marketing Website programming and design ) ’
HoEn 313 HERH 313
Sale Management Advertiscroent Practice :
msTH 33 W .
Network Marketing Chain Business Management :
KEGHALHMG 3|3 Temsamme 313
Mass cominunication and public relations “ |Business Ethic
THYRRIE 313
Marketing Copywriting

EORE | MR aman 128 B9 RETME 32 B9 BROME 3 B . REHNE 3385 - ABHE o BHRERARERERE 16 89 - OFSWBAE)
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