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For matters not detailed in this table, they shall be handled in accordance with relevant regulations of the 'Master's Program Study Regulations of Shu-Te
University's Institute of Business Administration and Management.
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Minimum graduation credits: 42 credits, University-required courses: 0 credits, major-required courses: 12 credits, major elective courses: 30 credits
(including recognition of 3 credits from various professional courses offered by the university).
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The credits for distance learning courses taken must not exceed half of the total graduation credits.
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The notation e indicates thesis courses, and the relevant regulations regarding the thesis shall be handled in accordance with the 'Master's Program
Study Regulations of Shu-Te University's Institute of Business Administration and Management.
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The supervising professor may require students to take relevant undergraduate courses based on the needs of thesis writing.
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Each graduate student must publish one seminar, journal paper, or participate in an overseas internship course before graduation, and implement it in
accordance with the graduation threshold implementation guidelines of this institute.
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Before a graduate student submits their thesis defense, they must have their thesis proposal reviewed and approved by the committee for doctoral and
master's degree thesis projects, and apply after a period of one month has elapsed.
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Each graduate student must pass the thesis defense before graduation, and the average score of the thesis defense will be counted as the compulsory

WRER 113FARBEMVRERRESE - 11355RERYEEANAE 1137 A0 VRIAREY  113FcASERRRRNT

TWENEIK 2024/9/2

B FRMATE

o ek e

3. 9 03

wER

13. 9. 03

B

SCUFSRYR © ACOS-4-601 iR © 2.1



BERE 8113 BFE EEEWWRR BHEEHE  (WHRAR)
AR BEER ERARSIRMRIRERNRS  MEBEHEER  AREEESEEN—X - BENENRENN - BRBRS Mo HRE R -
E —4R 58
EENEEIREE 3 TR ETHERA 3-3 B MR S B RE 343 FRIRETE 3.3 EEHEI 3-3 EHEE 33
2 PRASFHEE 3-3 TR 33 BIRFEABIREIRETES.S |SERSEEEIE 3.3 2R EEHEE 3.3 BB HE RS 3-3
7 |ESRBEEEE 33 ARFEEE1THY 3-3 Bl B HETE 3.3 TRR{TH 3-3 TEIEE 33 TTEABHE S 3-3
i:i {HIESEETE 3-3 BEEB 33 1BRETHE 3-3 IRTS 1T H AR AT 33 ART5 1784 3-3
2 e 33 ch/ R EEEIE3-3 A RETERE R 33 HEEE3-3 AT R BESTE 3.3 TR 3-3
DERBEHE 3-3 RER S 3.3
EFEEEE 33 EXEESFE3-3
R 33 FRELCRERREEE larwess s S RPREERLET 33 SEETT 33 T @eE
= |MBEEE3 BB 3-3 HEEEHE 33 EFLEIRT 3-3 fEEETE 3-3 EEEFEEE3
E‘ z IR REEE 33 AMEE AR 3-3 SHBHEESEI3 | GRS 33 BAER % EE 323 ERIEN AL 3-3
2| 38 | R 4 BRSO 3-3 &EHgE 3-3 EFBEE 3-3 FTEMEHER 33 Wi 343 B RE 3-6
Bl |Ermmssni- EMEEER 3-3 SRR B o 33 KU EE 6-12
& REETEEE3 HBEEE 33
gl | REEEE 33 ANEREM 3-3 LEIGER 33 HBER D 3-3 B 33 AR 3-3
- o | FIEEEERHR 33 BB 3.3 SR AT 3-3 FACRMEEFN 3 | DIKCEE 33 BT REIE 33
% ffh MEREEE 33 NIRRT 33 EHENHBE 33 SEETE RIS 3.3 (BB 33
4838 33 CRARRE 3-3 ET{E5E 33 BEITEZE 3-3 Bk E TR 3-3
o |TRAEAS 33 BRI HISH 3-3 BEARMERE 3 |BEEE 33 STEEH 33 AR 3-3
7 [ R A 33 KBS H73-3 BIBIRIE B33 FLATRET 33 ESENEEE -3 TR 3-3
2 E{LHRRET 343 REBE 33 (R ST 3-3 ENAERA B RIS AT 3-3 [FERIERAR 3-3 SR BH 3-3
éé SREHIBERM 3-3 B RHARE 3-3 HET535 33 BEEBERD 3-
BHHHMERET3-3 EREARIETNTE 3-3
IR |(RPIF RIS 3.3 MEREEELSE ] (REEEEEIS FNERBEIEE 3.3 [(hEEERGRTE 33 IRATHREERE 3-3
i PR TORAAREAEREE \vommmanss  |AOEBSESES | REKEEEENE IS KBTS 3.3
fj? BREEHE 3-3 BB STIE K 3-3 B #1733 ERBMMEHCBEEN 33 |[RERRERIEE 33
f; REER SRS EENRE 33 |[RELEETANR 3 (ERAMEBHR3-3  |REEEEE 33 W%ﬂiﬁb?ﬁ*ﬂiﬁiﬁﬁ‘%% 3-3
R B AE
IO . NS L T o2




