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Shu-Te University Department of Marketing Management Curriculum Plan (2026)

2572 BF(1 1 7EE ) Junior Year (2028~2029)

B EAEE(11 824412 5) Senjor Year (2029~2030)

SE—ERALE(] | SEM4EHY) Fresh Year (2026~2027) 55 BAEE(1 16544 ) Sophomore Year (2027~2028)
®A Fall Spring Fall Spring Fall Spring Fall Spring
Subjects #l H Subjects Credits | Crediss F1E Subjects Credits | Credits # B Subjects Credits | Credits #| H Subjects Credits | Credits
/ hours | / hours / hours | / hours / hours | / hours / hours | / hours
— BRI T
ELpfhEE HEPE S
7{&5\_&.1 2/2 ﬁﬂ%}gaﬁ[ 2/2 Environmental Sustainability and Net-Zero Carbon | 2/2
Basic English T English Emissions
LS g P 1Y 5 =
R#AXI 5 |RERS 2o | 212|212
Basic English IT Democracy and Rule of Law Affective Liberal Education
BIERTE 242 MR 172 55?1@25%%55 ) 22
Chinese Writing Skills ~ [Chinese Literature Multi-presentation ol Arls
BisE | ADER-IRAREE A
Common  |University Navigation-Social and Emotional 171 Cult ’r; . ’dlilb 2/2
n ulture ana L
Requirements [Learning
fil ¥k £ 25 |8 g 3
ﬂﬁﬁ. . 2/212/2 E‘JE'P‘%@FDJ.%E%’% ; 2/2
Physical Education Creative Thinking and Problem Selving
Bl i 1R
Academic Ethics 070
ALTER B3 % 273
Al Applications and Literacy
MRS
[ maky o 2/2
i Application Design Using Programming Languages
Required —
Comses | =R 1/3
Manapgement i
RGBT " it 54 e AR 303 iitel T 0/0
The Principle of Economics Statistics ) Promotion Strategy Certification Praclice
b - S - R i
Business Management Price Strategy Financial Management
e - FHEUNE 413 A GBI iii
- Marketing Theory Marketing Planning Practice . Project(1)
W E = =
o = 3 S
Required il 3/3 Brs 748 173 Aaf-kﬂf(—) 1
Conivics Product Strategy Services Marketing Management Project(2)
i S
EUETHR 5 |EEESEES 3/3 Egﬁg&y . 2/2
Consumer Behavior Distribution Professional English
THIR 4o |LfEEERRE 455
Marketing Research Business Ethic
B PT84 373
[nternational Marketing )
& ABHBA IR 5% RIREIE 3/3 OB 13
S | iR Mass communication and public relations o Branding Management Social & Green Marketing
B8 | e ——
Electi| 72 HEEn 5 |TEEDEE _ 13
ve | inteprated Sale Management Marketing Activities Design
Cours um-kc:int; " -
g :mn:;ll\)lll‘nu.n HECI 1}1 ?ﬂ ‘ 373
program Advertisement Practice




FE—EBUE(| | S 4E[E) Fresh Year (2026~2027) 55 T BASRE(1 16 444E ) Sophomere Year (2027-2028) 2B = BAHE(1 | 724 ERE) Junior Year (2028~2029) UL ] 18224 F) Senior Year (2029~2030)
RE Fall Spring Fall Spring Fall Spring Fall Spring
Subjects %13 Subjects Credits | Credits 3 H Subjects Credits | Credits 1 H Subjects Credits | Credits F H Subjects Credils | Credits
/ bours | / hours / hours | [ houts £ hours | / hours / hours | / hours
sne P  [h] %0 T 7o 4
| mus ﬁ:ﬁfiﬂfﬁisi 3/3 fhﬁmﬁ X /3 j(_m_imé'%”% e 3/3
} - H gn ew Media Management Big Data and Intelligent Markeling
HEE | giiriien
Electi| s BT EHS 3/ HETH & 7%
ve digital Electronic Commerce Social Media Marketing ’
Cours markeling e ) e
es program BETH 1/3 RN 3/3
Network Marketing Website programming and design
SE:xFE 1ol s 1/ I P o R TR AL 1/3 ISR E A 2 AT 173 BINEIREH 1/
Self-marketing and Presentaion Skill i MICE (Meeting, Incentive,Conference, Exhibition) i Market Research and Statistical Analysis ’ Entreprencurial Management T
ERE 1/1 T EREF 1/3 MERGHEE 113 AT /4
BEntE Aesthetic Beabony Marketing Copywriting i Customer Relationship Management T 7 |8pecial Topic in Management Practice -
Hoctive | RETIES 3,5 [EERRTTE 1,3 [RBEREE 373 [FEESRDGEY "
Cotirses Application of Accounting Haospitality Marketing : Chain Business Management N New Retailing and Logistics Management T
ATNEREE 13 [ ik E2dll 35 1/3 *AL ST 278 EENC T BAER AR 1T 8 113
Human Resource Management ) Business Communication and Negotiation Practical Training - Industry Analysis and Strategic Marketing ’
TR A 5 3 TR "
Business Japanese Aesthetics of products )
|, BERERS B Minimum Graduation Credits :
BERSESY ¢ 128 B4 - KIAIE 3 B BOESBS  REENS 49 BS  ZEMEE QB - [BERSPOERMMRZBEELRERE 23 BH - QUERIRNERHRTHRRE 20 B4 . FZEME - EEEmIRELS s %
el
128 credits are required for graduation: 31 eredits from mandatory university courses, 5 credits from mandatory college courses, 49 credits from mandatory department courses, and 43 credits from elective department courses. For clective credits: (1) At least 23 credits must
be taken from courses offered by the Depariment of Marketing Management. (2) A maximum of 20 credits from professional courses offered by other departments may be accepted, excluding general education courses. (3) All credits camed from micro-couses are
recognized.
2. FRETSAESRAZARNA University-Mandated Course Requirements !
() S RRABSREREFER - LHERHSRRRS@HEER S - ARRREZRBRDNIRE TINERE RS GRE) SN EIR T RIS 2 5 A 4 B FEA VBTN - BT EPUE - THRAR T RSB IEN R
R EMEE ) HIE -
English courses must be completed sequentially according to placement results, with a total of 8 credits including 2 credits of foreign language courses. Credits for waived English courses must be replaced with foreipn language courses. For recognition of foreign language
courses, refer to the course inquiry system or the Language Teaching Center. If the English graduation thresheld is met, students may follow the "Student Foreign Language Proficiency Course Completion and Exemption Guidelines”.
(2) OB 4 85 REA BRI R o BHE T PIE -
Emolional and social general education requires 4 credits (two elective courses), which should be chosen according to personal interests in the general education curriculum,
P 3. A BFEIRAZRA Departimental Professional Course Description |
BHME |0y siie xR B - A0S IEE 2 815 - AETTEENEL 160 - T THERARE R AEREREHE, RE -
Mé‘:_ﬁ;}?:ﬂl Courses marked with % are internship courses. The off-campus internship is worth 2 credits and requires a lotal of 160 hours, in accordance with the "Regulations for Off-Campus [ntemship Courses of the Departiment of Marketing Management.
T () R ABMEEE - BENE) - (DOABE IR TTHERZTRRENEIE  RE -
Courses marked with A are project courses. Project Production (I) and Project Production (LI) are required courses, implemented in accordance with the "Regulations (or Project Production of the Department ol Marketing Management. "
A, BERIMIBE] AR DR AT HHEE PG Graduation Requirements :
(1) FEICEEH - SR TR R AN RAFUE RIMINE | BRI -
English Proficiency - Must meet the basic standards of the "Student English Proficiency Graduation Threshold and Counseling Guidelines”.
() B - IEA. TRETE ) ERAAE . BERRENRTAS S0 ZBRRBETE - B EOREASRERER RS THOE - BTEE) - H UM AR BRI - S SARREPAEN 15 8% (NEMRERRTLELRE
ER4K) -
Professional Competence - A, The "Licensing Practice” course is mandatory. Before graduation, students must obtain two professional certifications approved by the department, B. Students must complete at least one departinental madule program—ecither Inlegrated
Marketing Communication or Digital Marketing—to qualify for graduation, Each module requires a minimum of 15 credits. Substitute courses may be approved in cases such as course discontinuation.
5. (S E VR (R S AR A 2 R A ER B 2R D) BAERE | () ESABRBEAN AR BEEREE - HIRHREEFLMERENB®ATROED QREEANANULBARE  QETFRBENZ
The courses under an international program (conducted entirely in Enplish) that have the same course titles and credit hours as required departmental courses: (1) Those officially enrolled in the intemational program as a minor or double major must apply for course
exemption and make up any credit shortfall resulting from the exemption. (2) Those not enrolled in the international program as a minor or double major may have such courses directly recognized as substitutes,
6. LEmAN P RBRIR RS A BE - RERS WIEAMES H2Z RERREN BN 12 85} -
Overseas students who have completed a Form 5 education system must fulfil] the departinent's minimum graduation credit requirement, in addition to an exira 12 credits,
Approval Department Curriculum Committee (Apr.14, 2026) — College Curriculum Committee {May. 04, 2026) — University Curriculum Committee (May 20, 2026) — Filed for record at the Academic Al
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The Curriculum plan of 2026 International Programs of Industry-Academia Collaboration in Department of Marketing Management SHU-TE University (Spring Program)

SE— R (1| SRR 11654E (G ) Fresh Year(2027-2028) 98 T HME (| 16BMEIR-11752E)E ) Sophomore Year(2028~2029) B EREE (|| THREERE-11844E] ) Junior Year(2029-2030) SAIUBAEE (| 18BUEE-119BEER ) Senior Year(2030~2031)
ELEH 4 _ = = -
tavtctn H—8 o i Lt S OB H—BIE e 1 HBE e B R BEA e T I e o R o= T s L
Fist Semester i hour Second Semester Wi howr Fist Semester ts howr Second Semester l: Trug Fist Semesier ' [ e Second Semester ‘:' hour Fist Semester Iu [ hoe Second Semester :: by
FERRMNMA(—) e TERRBMA(TD) v ]2
Chinese Reading T Chinese Reading I
WEE(—) i |2 LT 1| 2
Clunese Conversation [ Chinese Conversation I
HEABE—) 1]z LA Vs
1557 4% |Audio-Visual Chinese | Audio-Visual Chinese I
Common | ¥ A8 E(—) i1z THRB/FCO) e
Requirem | Chinese Writing | " | Chinese Writing 11
enis | HEIEHLEMIR(—) E FABEWSRD) r
TOCFL. Preparation T TOCFL Preparation I
RSB 2 |2 & Test of Chinese il
Physicnl Education as o Forcign Language
N 0|
Academic Ethics
FiEdA HIm
Rewuired 3 3
Coures Managemeit
MR 3|3 3|3 feREm e Ardn el e TR 3| Btpe] e
The Principle of Economics ) Business Management Product Strategy "~ |Marketing Planning Praclicc ) International Marketing il
iTIMHR HRETH B4R RES bl ]
pFE Y i 3 3 3 k|
fﬁ J/\Iﬁ Marketing, Theary 2 Consumer Beliavior 2 Price Stratepy Distribuition i
equire o —
Courses & ””‘ 3] 3 *BHMITIRT) 6 | 20 T[Efﬁ?&.ﬂﬁ 1|3
Statistics Off-campus Internship{ 1) Promotion Strategy
#APAMITE) s | 20 *EAMTE(E) 6 | au
Off-campus Jnternship( 1) Off-campus intemship( L)
BRTHEMEED E @I N R ) TGPy 1|3 * AN p # FHM IR
: T e 3 . . . 3|3 . O ST e 6 |20
Self-marketing and Presentaion Skill Application of Accaunting Branding Managemenl Markeling Activitics Design OlT-campus Internship( V) ON-campus Intemship(V1)
FEBUTR e TR N R E ] A B 3|3 N
Acsthetic Economy Sale Management New Media Management Website programming and design |
Wl R 313 AR TR 3|3 FERFFT R I TR 3|3 S E
Mgt Multi-Media Design B Network Markeling ~ [Social Medin Marketing Adyerisciment Practlice -
Elective i 3|3 AR P N E ilis LA S 3 | 5 [ N N
Courses Electronic Commerce Mass commuaication and public relntions Market Research and Statistical Analvsis - “ | Chain Business Management ) )
i = Gk B HER T "
" " oy 1 : = T
J}m’c’.”:?h Q 3 a h#‘)[,'ﬁ‘%h' . 3 3 |MICE(Meeting Incentive,Canference,Ex | 3 ] *AZARTE(I) . 6|20
Services Marketing Management Marketing Copywriting hibiticn) Off-campus Internship(1¥)
ﬁﬁﬁﬁ‘fﬂ . 3 3 3 a
Hospitality Markeling
. SRS 52 53 B0 Minimum Graduation Credits
TG ER A ¢ 128 Y - TS0 ST » A MY AUIRINE 51 BRSY - ROIRIBES 64 BT [ S7REATE AR SR 20 403+ °F EalaRiRie
128 credits are required for graduation’ 10 credits from mandatory university courses, 3 credits from mandatory college courses, 51 credits from mandatory department courses, and 64 credits from elective department courses, For elective eredits: A maximum ol 20 credils from professional courses offered by other depariments may he
accepted, excluding general education courses.
BT (2, 8EED & BB IR + BORYIF Courses Marked with % Indicate Internship Courses
Ma Ty SR ) - (D) (E) R Bl LSRR BN RENRE -k TERNEARTHERRNNNERR, B TSR ART SR R A R E R S (F R R SRS W T S
OfT-campus Internships ( 1),(11). and (IIT) are mandatory courses Students who are unable to participate in or wha interrupt their internships must follow the "Shu-Te University Department of Marketing Managerment Off-campus Intemship Regulations” and ihe *Shu-Te University Department of Marketing Management New Southbound
Industry-Academin Cooperation Interational Class Off-campus Internship Implementation Rules”,
(2) SR IEY) - (F) © (FRBIERE - DY 6 84 - HENRMEEY - g! TREGRERRERAR ) PBERRE -
Intemship (IV). (V). (V1) are elective courses, with 6 credits per semester. Studens who do not enroll in these courses i the piven semester may choose substitute courses from the ‘Internship Alternative Course List" o take.
Approval Department Curriculum Committee {(Apr.14, 2026) — College Curriculum Committee (May. 04, 2026) — University Curriculum Committee {May 20, 2026) — Filed for record at the Academic Affairs Meeting (Jun. 3, 2026}
S BILRIZIRIERIER Alternative Practical courses for off-campus internships
ERiZ H T Courses Name Ci:‘:d Im,ﬂr PR L 92 Internship Substitution Courses Cizzd m;"r B2 Internship Subsutution Courses C\r:d Im;“ 90 LR [nternship Substittion Courses Cf:t h::
35 B (—) Off-campus Internships( 1) 6|20 ABESBBENIET Industry Capstone Project (1) 6|6 * ARG PEE () Off-campus Internship {IV) 6 |20 ATERMITRAT TV Industiy Capstone Project {TV) 6| 6
443 ¢ ) OfF-campus Internship(11) 6|20 ABEHPIBRE I Industry Capstone Project (11) 66 w19k 3 B (T1) OfF-campus Internship (V) 20 AR V Industry Capstone Project (V) 6|6
AT (=) Off-campus Intership(Il) 6|20 AZEHDFBFE I Indusiry Capstone Project {1II) 6|6 +3T 9h 58 H(75) OfF-campus Internship (V1) 20 AFEFNIRE VI Indusuy Capstone Project (VI) 6| 6
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